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Availability 
Children in New Zealand are exposed to alcohol in supermarkets and many children travel 
past alcohol outlets on the way to and from school.  The regular exposure to alcohol 
outlets normalises alcohol consumption among children in New Zealand.  
 
Availability and disadvantage 
Alcohol also remains very cheap and highly accessible, more so in poorer communities, 
which adds to health inequities. Those living in poverty are likely to experience 
compounding associations such as exposure to more adverse environmental settings 
related to alcohol e.g. with higher density of alcohol outlets found in areas of high 
deprivation likely also resulting in exposure to more advertising via shop fronts (Huckle et 
al 2018). Higher density of alcohol outlets is associated with heavier drinking among 12-
17 year olds (Huckle et al 2008). 
 
Alcohol products that appeal to children 
The availability of products such as ready to drinks, which are sweet and palatable to 
children and young people, can encourage drinking. By age 14-17 in NZ, ready to drinks 
are associated with heavier drinking among females (Huckle et al 2008). 
 
Recommended approaches and strategies: 

− The World Health Organisation and international literature on alcohol highlight 
that increasing prices and reducing exposure to marketing are among the most 
cost-effective measures to reduce harmful consumption of alcohol, particularly by 
young people. We (and a majority of the public) strongly support implementing 
the Law Commission’s recommendations to reduce young people’s exposure to 
alcohol and alcohol marketing by 

o placing strict legal restrictions on alcohol advertising and marketing (this 
must now include advertising online as a rapidly growing marketing 
stream) 

o progressively removing alcohol sponsorship of sports, recreational and 
cultural events  

Also, 
o Increasing tax on alcohol 
o Restricting availability of alcohol 

 
 

− We suggest continued support for programmes and services like CAYAD which 
address local community norms, practices and policy around alcohol and other 
drug use, and increase positive opportunities for young people in education, 
recreation and employment.  
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